
One Approach Week.  

 

This was a week in October dedicated to raising awareness of our sustainability strategy and the 
commitments within it. 

People are at the heart of everything we do and that is why, this year, the focus is on them - our 
employees – and, what we can do to support you with your health and wellbeing, working safely, 
taking part in community activities and supporting the environment. 

Safety roadshows – this year we incorporated European Health and Safety week and our SHEQ team 
went on tour to deliver safety presentations to our sites and offices up and down the country with 
information on health, safety and wellbeing.  

The British Heart Foundation was the charity partner for the week and along with tips on how to look 
after your heart, we are encouraging all our Teams to organise your own activities not only to raise 
money, but to also benefit you and your team by being healthier, safer and more active within your 
community and environment 

Wear red for £1/ leave your car at home – On Thursday 23rd we encouraged staff to wear red for £1 
and to leave their car at home. For every car that is left at home the Charitable Giving Committee 
made a donation to the British Heart Foundation. 

This was a great success with over 1600 people attending the presentations which were delivered at 
offices, sites and customers premises across the UK and was open to anyone who wished to attend, 
including the supply chain and clients personnel. 

These were very much appreciated by the attendees who included people who may not generally 
know the health and safety performance of the company and some of the issues that it faces. The 
presentations used both national and company statistics and data to demonstrate the problems being 
encountered and discussed how individual attitudes perceptions and beliefs can shape peoples 
attitude to risk. Included within the presentations were video clips showing real life situations which 
were used to reinforce the learning message. 

Senior managers used the week to focus on visiting sites and engagement with the workforce. 
Attendance pics  

Feedback was good and raised some points that will be acted upon . Throughout the week the 
Company’s Marketing Department supported the initiative with daily portal announcements, and 
features which were used to enhance the impact of the learning experience and keep a company-
wide focus on the subject throughout the whole week.   
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